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Books:		

Kobre, Kenneth: Videojournalism, Multimedia Storytelling. ISBN 0240814657 Clark, Michael:  

Rea and Irving (2015): “Producing and Directing the short film and video”, Fifth Edition, Focal 
Press. 
 
 

Digital	resources	(accessable	through	online	library	services):		

List of online articles and additional compulsory reading available at the start of the semester.  

	
If	you	wish	to	access	the	digital	resources	outside	campus,	they	are	available	through	the	
remote	access	solution:	http://www.hivolda.no/for-students/it-services/remote-access 
 

Journal	article	or	chapter	in	digital	compendium	(available	as	PDF-file	in	
Fronter):		

-		
 

Supplementary	reading:		

Alexander, B (2011) The New Digital Storytelling: Creating Narratives with New Media, Praeger 

Cook, B (2016) The Art of Short Form Content: From Concept to Color Correction 

Bordwell & Thompson (2012): Film Art - an introduction, McGrawHill. 

http://www.hivolda.no/for-students/it-services/remote-access


  

 
 

Morrison, Alastair: Marketing and Managing Tourism Destinations. Routledge. 

Dewey, J., 1958. Experience and nature (Vol. 1). Courier Corporation.  

Goldstein, E.B. ed., 2008. The Blackwell Handbook of Sensation and Perception.  

John Wiley & Sons. Selected chapters. Adams, A. and Baker, R., 1981. The negative. New York 

graphic society.  

 

 




